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PBIHOK DJIEKTPOHHOM KOMMEPIIUH

B nanHO#l craThe paccMaTpuBaeTcs Takas oOTpacib LHU(POBON SKOHOMHUKH, Kak
UIEKTPOHHAsE KoMMepLus. OnucaHbl NEPCIIEKTUBBl Pa3BUTUS PHIHKA 3JIEKTPOHHOW KOMMEpPIHH,
TEH/ICHINH, IPUCYIIHE JaHHOW cdepe, a TakkKe MPEeuMyIIecTBa U HeIOCTaTKU OM3Heca B chepe
IEKTPOHHOM KOMMepuuH. [IpuBEneHBI HEKOTOpbIE CTATUCTUYECKUE JAHHBIE M IIPOTHO3BI
CIELMAJIUCTOB, KACAIOIIUECS POCTA U Pa3BUTHUS MIEKTPOHHON KOMMepLMH. PaccMOTpeHO BiavsiHuE
MaH/JEMHUH, CBS3aHHOM C pPACHpOCTPAaHEHHWEM KOPOHABUPYCHOM HMH(EKIHUH, Ha CUTYaIHIo,
CJIOXKUBILIYIOCS] HA PBIHKE IEKTPOHHONH KOMMEpPILIUU.

KuroueBble cjioBa: Ou3Hec, JJIEKTPOHHAS KOMMEpIHs, udpoBas 3koHOMUKa, THTepHET-
TOProOBJIsl, €-COmmerce.

E-COMMERCE MARKET

This article examines such a branch of the digital economy as e-commerce. The prospects
for the development of the e-commerce market, the trends inherent in this area, as well as the
advantages and disadvantages of business in the field of e-commerce are described. Some statistics
and forecasts of specialists concerning the growth and development of e-commerce are presented.
The impact of the pandemic associated with the spread of coronavirus infection on the situation in

the e-commerce market is considered.
Keywords: business, e-commerce, digital economy, e-commerce, e-commerce.

In modern realities, the development of society is inextricably linked with the development
of information and computer technologies. Developments and innovations from the world of
information technology are increasingly integrated into all spheres of human activity every day.

Business is no exception.



Business includes a wide range of areas related to commercial, industrial and professional
activities. Information and computer technologies make it possible to systematize and scale the
work of both small micro-enterprises and international corporations [1].

Thanks to the development and popularization of the Internet, a relatively new branch of
the economy has emerged - e-commerce. The sphere of e-commerce can be classified as any
commercial activity that is carried out over the Internet using computing devices.

Today e-commerce is one of the largest, most promising and modern sectors of the digital
economy. This is due to the fact that gradually society comes to the understanding that it is more
convenient, faster and more profitable for people to make purchases on the Internet, as this gives
them the opportunity to find the product they are interested in anywhere. the world and make a
purchase at the most attractive price for them. without leaving home [1].

Most interesting is the fact that e-commerce sales are steadily absorbing the global retail
market. According to experts, in 2021, e-commerce will account for 17.5% of total retail sales in
the world. This data suggests that, of course, the share of e-commerce is still not so high, but there
are great prospects for further growth and scaling of the e-commerce industry.

In addition, it is much easier for aspiring entrepreneurs to start a business in an online
environment, as it requires much less costs compared to an offline business. This is due to the fact
that entrepreneurs do not need to rent premises and draw up supporting documentation. Another
advantage of starting e-commerce is that a store or business operating in this area has practically
no geographical restrictions, that is, thanks to courier services and logistics companies, the store
can establish wholesale or retail sales throughout the country, regardless of its location. location
[1].

Speaking of e-commerce, one cannot fail to mention that today the main tool for interacting
with the Internet is the mobile phone. Nowadays, the smartphone plays an increasingly important
role in the lives of most people, the number of people in the world who have a smartphone is also
constantly growing. Naturally, online purchases are increasingly made through a mobile device
[2].

Accordingly, it is important for e-commerce market players to adapt their online platforms
for smartphones. This applies to both the mobile version of the site and its own mobile application.
It is this format of interaction with the client that comes to the fore today.

In the future, the next 5-10 years, the mobile phone will become the main channel of
communication between the client and the brand. In this regard, the market for mobile Internet
advertising will also grow. Now these are mostly mobile browsers. But in the future, native forms

of advertising will increasingly appear in mobile applications and messengers [2].



Below are some of the trends that are most likely to be introduced into the e-commerce
space:

1. Voice assistants

Using voice assistants will significantly improve the quality of work with the interfaces of
mobile applications or websites. This innovation will increase the number of sales, while reducing
the time required for the user to place an order.

2. AR technologies

This technology will allow users to visualize products and simplify their purchasing
decisions. The use of virtual reality is most likely to be relevant when selling clothes and similar
goods.

3. Multichannel sales

Multichannel sales will allow entrepreneurs to increase their turnover and attract more
leads. Attracting different traffic channels will significantly increase the conversion to the
application.

4. M-commerce

Today it is difficult to imagine the life of a modern person without using a mobile device.

Using a smartphone, people can perform a wide variety of tasks, one of which is shopping online.
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Figure 1. Economic indicators of the world e-commerce market [4].

Recent research has shown that global e-commerce retail sales will hit a new high in 2021.
Ecommerce companies could grow 265%, from $ 1.3 trillion in 2014 to $ 4.9 trillion in 2021. This

indicates a future sustained upward trend with no visible signs of decline [3].



According to experts' forecasts, the revenue in the e-commerce market in 2021 will reach
2,723,991 million US dollars. Revenue growth (CAGR 2021-2025) is expected to be 6.3%,
resulting in a projected market size of USD 3,477,296 million by 2025. User growth will be 50.8%
in 2021 and is expected to reach 63.1% by 2025. The average revenue per user (ARPU) is expected
tobe $ 714.11 [4].
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